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Table 4.1, Spread of COVID-19

Totalcases  Total Total tests Positive
Country ~ Population deaths rate

Mghanistan 38041754 51,526 2191
Bangladesh ~ 163046,161 513510 7559 3204409 8.10%

Bhutan 163,092 670 181,699 0.30%
Indi 136647754 10266674 148738 11049274 180%
Maldives 330953 13757 il 314600 L10%

Nepal 608710 260093 1§56 1932471 1100%
Pakistan 216365318 460078 10176 6,696,068 360%
olanky  2L803000 43299 204 250417 4900

source; World meter of COVID-19
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Table 4.2 COVID 19 Lockdown Measure in South Asian Countries
Country Lockdown Measure Education International | Land Transport
Institute Travel
Afghanistan Starts from 22 March to 24 May Closure form | Open for | Neighbor  countries
14 March immigrants imposed passive
only restriction at border
Bangladesh Starts from 26 March and extended | Closure form | Closed Cargo trains
further to May 30. 17 March
Bhutan Tourism entry closed from 6 March; | Closure form 5 | Closed Open only for Basic
lockdown from April 1 to 21 March goods
India Starts from 25 March to 31 May and | Closure form | Closed Neighbor  countries
further extend till 30% June in | 16 March imposed passive
containment zones, restriction at border
Maldives On March 19 Public health | Closure form | Closed Not Applicable
emergency was declared, and from 1 | 13 March
Aprilto 12th June lockdown imposed
in greater Male'
Nepal Starts 23 March to 2 June and | Closure form | Closed Conflicting
extended to 14 June 19 March information
Pakistan 1 April to 9 May. lockdown lifted Closure form | Closed Banned
12 March
Sri Lanka On 15 March Public holiday was | Closure form | Closed Banned
declared and from 20 March to 11 | 12 March
May lockdown imposed
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Table 4.3 GDP Growth Rate

Country 2014 2015 2016 2017 2018 2019 2020
Afghanistan 2.72 145 2.26 2,65 1.19 39l 1.80
Bangladesh 6.06 6.55 7.11 7.28 7.86 8.15 0.50
Bhutan 5.78 6.64 8.13 4.65 3.06 5.46 -0.82
India 7.41 8.00 8.26 7.04 6.12 4,18 -7.97
Maldives 7.33 2.88 6.34 7.21 8.13 £.99 0.00
Nepal 5.99 3.32 0.59 822 6.70 £.99 -1.88
Pakistan 4.67 473 5.53 5.55 5.84 0.99 -0.50
Sri Lanka 4.96 5.01 4.49 3.58 331 2.28 -3.30

Source: World bank dataset and ADB forecast
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Table 4.4 Current Account Balance (% of GDP)

Country 2014 2015 2016 2017 2018 2019 2020
Afghanistan A58 211 150 188 212 197 -195
Bangladesh 04 13 04 24 26 <10 cld
Bhutan 257 274 288 221 195 198 -6
India -1.3 1.1 -0.5 -14 -24 -1.0 0.3
Maldives 3.2 73 36 216 -84 268 -318
Nepal 2.5 114 0.8 41 95 5.6 2.5
Pakistan -1.5 -1.0 -2.6 53 -6.0 -2.6 11
Sri Lanka 2.5 2.3 -2.1 -26 -3.2 -2.2 3.6

Source: World bank dataset and ADB forecast
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Table 4.4 Unemployment Rate

Country 2014 2015 2016 2017 2018 2019 2020
Afghanistan 11448 11387 11313 11184 11057 11118 1116
Bangladesh 4395 4.378 4.35 4372 4.281 419 4.15
Bhutan 2.63 245 2.416 2358 2303 2.342 2.39
India 5608 5.565 5.511 5419 533 5.355 711
Maldives 5.21 5.667 6.12 5981 5.849 6138 643
Nepal 1.499 1.475 1.446 1.396 1.35 1.407 147
Pakistan 1.827 3.566 3.789 3.945 4.083 4453 445
Sri Lanka 4,194 4.519 4,242 418 4119 4198 418
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1 [2010 | Prendergast et al. Vv

2 | 2011 | Power and PhillipsWren )

3 | 2011 | Schivinski N

4 | 2013 | Kamal etal. )

5 | 2013 | Vinerean et al. v v

6 2013 | Hutteretal. J

7 2013 | Sandes and Urdan v

8 |2014 | Dhar and Jha v
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2014

Hajli

10

2014

Rehman et al.

1

2014

Richard and Guppy

12

2014

Gul et al.

13

2014

Park et al.

14

2015

Gunawan and Huang

15

2015

Soewandi

16

2015

Xie and Lee

17

2015

Dehghani and Tumer

18

2015

Kim et al.

19

2016

Dutta and Bhat

20

2016

Zhu et al.

< | & <

21

2016

Ertemel and Ammoura

22

2016

Khatib

23

2016

Erkan and Evans

24

2016

Tamam et al.

25

2017

Wang

26

2017

Prasad et al.

27

2017

Permatasari and Kuswadi

28

2017

Gautam and Sharma

29

2017

Shang et al.

30

2018

He and Qu

< | < <

31

2018

Duan and Dholakia

32

2018

Morra et al.

33

2018

Sharma and Bhatt
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2018

Martin-Consuegra et al.

35

2018

Bigne et al.

36

2019

Almohaimmeed

37

2019

POTURAK and SOFTIC

38

2019

Hermanda et al.

39

2019

Nurhandayani et al.

< | < <

40

2019

Ansari et al.

41

2019

Ringim and Reni

42

2019

Xhema

43

2019

Yoong and Lian

44

2019

Byrum

45

2019

Galdeano et al.

46

2019

Ceyhan

47

2020

Palalic et al.

48

2020

Donnellan et al.

49

2020

Moslehpour et al.

50

2020

Al Amin et al.

51

2020

Mayrhofer et al.

52

2020

Pop et al.

53

2020

Febriyantoro

54

2020

Lin et al.

55

2020

Matin et al.

56

2020

Saima and Khan

57

2020

Zhao et al.

58

2020

Copeland and Zhao

L N S N N N

59

2020

Hasan and Sohail- .
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4 Gl Cud 4 of g O oigimmd! 45 & network centrality sf cognitive involvement

-8 038! o5l &L
FB comment posting, friend likes, location-based check-in, FB likes, FB .¥,Y¥

sharing:

, friend likes, location-based check-in, 2 Wogig gipd (530 wlol 9 Jgu o yd 8

FB (usey .o ol disdo Cup ;; ol 9 gSigiums! 45 & FB sharing 4 FB likes
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Richard and ) &) opél i Cod 4 gl & gNiguud! 45 & comment posting
.(Guppy,2014

s perceived pls Wy 8, 31531 03900, (55 Jlosiws! 8 SNS 8,3 3! s mdod Para .¥,¥

store size

996w O of @5,.?.3' Jloxiws! 8 SNS o ‘?5.34' S g g = (sl m¥ @ 4 Jguo o o
Cre el Wigt O (5% (WOgug Sy 582 -5 Ol 4 oIy O PigiumS | 4 S Lyl 9319
el g_;.as‘i Sl P el P O oNigimmd! 455 8 o)l 431 4 perceived store size gf

.(Dutta and Bhat,2016)

User peer influence behavior, SNS performance expectancy, SNS effort .f,YY

.perceived price ¢ expectancy

0jlwil 41y 4 User peer influence behavior  g.p5 Joud GS Jovo w0 & e A > 4SS
2 (S5 I S Qo 9 4 .(Zhu et al.,2016) sy 05l Cud &) It O PRigiunnd! 455
@.asy S el 35 Argy of g O gigimmd! 45 O 050l &b j 4 SNS performance expectancy
Oy gl O oKigimmd! 435 8 SNS performance expectancy = "-?: Je %s...,u 4 (s
perceived price (o) 4 (2017) Kuswandi gf Permatasari o .y 4 450 | doa! e

(53 03! (gho o gl Aisdo p S ol 49 g O $Sigian| 455 8
Self-gratification, practical value, informative influence, customer .f,YA

resonance

Self-gratification, practical (2 (gp9 9 4 dwgyg &8> Fpd> 8 Jguo o O
o 4 gl O gNigimd! 455 o value, informative influence, customer resonance

S ol 431y

Perceptual Ad appeal, Rational Ad appeal, emotion, and brand .f,Y%
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Perceptual Ad appeal, Rational Ad sp5 Jud & Jouo msd & 2 4> 4SS
He and ) oy 05él Cud &) gl & Migiumd! 455 8 o)l 431, & emotion of appeal
45 o brand credibility o)l & (2018) Martin-consuegra et al .(Qu,2018

(53 0! Ao Sl s 49 ghis| 3 95 g
Social media antecedent, self-concept, Surveillance, sharing .f,Y.

customer engagement s ¢! information, attraction

3 Social media antecedent (st 4 (2019) Almohaimeed (o o5 43 45 Jgu o )8
Mg 455 o self-concept > (Wogig Spd o Sy 0! i 4 ol g O 9SG 455
(2019) Lian 4! Yoong .(He;'manda et‘al.,Z(xH 9) 5 o3l b 1y Cod &) gl
customer ol surveillance, sharing information, attraction & 2 (W
G950 oo Cud & f g O g | 455 O eng;gement

S g 8 gSigiums| 455 & Creation value 2 (4sguy Pp> bl 33 Jou2 pw 30 8.F, 1Y
45 o Information Reliability .o i 4 Bui of Tsai o. 9!, ‘xsoé‘i "55.,..(:! O 4xS W>lp &
o7 Aoguy S s> ds 4 Pop et al. (2020) .oy opél Cud 4 o O gSigiums!
Ji ‘?u‘é 4 (5o ol 0511 415 &) Cud 49 I O 9Kigiuwns| 455 8 altruistic motivation
Febriyantoro . s 4 opé! 4i gud Cud 43 o 8 9539 o & egoistic motivation e ‘95
45 s youtube Ads % <3 & :.;.%54.? ‘; Judxd 4

Ambush  gow; gimded o . Joly WY sl 0 4 Slp &) Cod P O Kigums!
Lin et al.,, ) Jgly oW gimél o 45 431y 4 Cud glpm O gNigiund! 455 & marketing

&5 9 o)l 431w 4 luxury-seeking of promotions, discounts, quality .(2020

-(Matin et al.2020) 555 o5& Cuid 4 g gt O 95 g

&5 sweb 2.0 of (w “5)3*‘3} S 909 &0 4 Qw939 45> Judoi df Jguo pyols> o .F, 1)

s .(Power and Philips, 2011) sy opé! 9 Pl 0 SNl paoudi &) G| & 95 g
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learning from forums and communities, rating and o,lu & ol 8 .5y o3é!
information support ¢l reviews, learning from social Ads, emotional support
5 0501 i oo 43 gliaus! 3 455 gin! 455 3

Y Joux

Factors Affecting Purchasing/Buying behavior

40, 5, 36, 49,
1 Social media marketing Positive 56 5
1, 7, 47, 6, 23,
2 eWOM/WOM | positve/negative | 28, 37, 51, 57, | 11
61,26
Personality type toward
3 . . Significance 8|1
social media
4 1, 8, 35, 41, 4,
Attitude Significance | 14, 19, 23, 30, | 11
52,54
5 facebook advertisement Positive 10 1
6 facebook Environment Negative 10 1
7 cultural conditions Significance 12
8 social 12, 42, 4, 28,
interaction/networking Significance | 43, 49, 59, 22, | 11
usagelﬂ!l.‘gs&" ) 58, 44, 26
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9 Trend Significance 12,28,55 | 3
10 Evaluative identity Significance 25 |1
11 cognitive identity Significance 25 |1
12 affective identity Insignificance 25 |1
social media purchase

13 Significance 311
type

14 percieved usefulness Positive 33,9,15 |3

15 percieved risk Negative 33,14, 27

16 percieved value Positive | 33,27,49,61 4
online C2C information

17 Positive 351
exchange

18 | offline external influences Positive 351
offline interpersonal

19 Positive 351
influences

20 subjective norms Positive 41,14,52,58 4
perceived behavioral

21 Positive 41 |1
control

22 feedback loop no relation 47 |1

23 social network theory no relation 47 |1

22, 23, 14, 47,

24 credibility content Significance 56 5
Social media Ads

25 Positive 48 | 1
exposure

26 Ads banner Positive 48 | 1

27 | online value proposition Significance 50 | 1
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¥ Jov

Factors affecting purchase/buying intention

1 source similarity Significance 1 1
1, 8, 35, 41, 4, 14,
2 attitude/ brand attitude | Significance 1
19, 23, 30, 52, 54

3 Persuasiveness Significance 1 1
eWOM/WOM/ praise/ | positve/negativ | 1, 7, 47, 6, 23, 28,

4 12
activities e 37,51,57,61,26
firm generated SM

5 Significance 3,15,32,37 4
content
consumer generated SM

6 Significance 3,15,32,37, 4
content/ post

7 brand equity Positive 3,15,17,32,37,45 |6
brand page

8 Positive 6 1
commitment

9 Brand awareness Positive 40, 59, 6, 15,53 5

10 Annoyance Negative 6 1
trust/ brand 9, 19, 28, 29, 30, 49,

11 significance 11
trust/trustworthiness \ 55,56,57,59, 26

A us
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12 percieved usefulness Positive 33,9,15
13 FB likes significance 1
14 FB friend likes significance 11
15 !:B location based check Significance 11
in
16 FB comment posting Insignificance 1
17 FB sharing Significance 1
18 Tie strength Significance 13,29
19 network density Significance 13
20 network centrality Significance 13
21 Homophily Significance 13,29
22 affective involvement Significance 13
23 cognitive involvement | Significance 13
24 argument quality Significance 14
25 subjective norms Positive 41,14,52,58
26 social integration Significance 14
social 14 significance/ | 14, 24, 38, 39, 58
27 influence/influencer 24
insignificance/
38 negative

28 percieved risk Negative 33,14, 27
29 percieved quality significance 15,61
30 brand loyalty significance 15, 46, 55,59
31 FB Ads - brand image significance 17, 34, 38, 39, 45,

46, 53

L il ol 0305 55 = (0l pgd g Gl 8
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32 motives for using SNS significance 18 1
33 Celebrity reputation significance 18 1
34 parasocial relationship | significance 18 1
35 brand knowledge significance 19 1
36 Reputation Significance 19 1
37 perceived store size Significance 19 1
38 user peers influence Significance 20 ]
behavior
39 information quality/ Significance 22,14,47, 23,56, 57, 6
credibility content
40 information credibility Significance 22,23, 14,47, 56 5
SNS performance Significance 24
4 expectancy !
42 SNS effort expectancy insignificance 24 1
43 Hedonic motivation/ value Significance 24, 29,46 3
44 perceived price positive/negative | 27 1
percieved value Positive 33,27,49,61
45 4
46 customer relationship Significance 28 1
47 entertainment/enjoyment Significance 22, 28,49, 51,56 5
48 Customization Significance 28 1
49 Intimacy Significance 28 1
50 utilitarian value Significance 29 1
51 normative influence/ belief | Significance 29,58 2
52 informative influence Significance 29 1
53 customer resonance Significance 29 1
54 self-gratification Significance 29 1
55 perceptual Ad appeal Positive 30 1
56 rational Ad appeal . Posjtive 30 1
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57 Emotion Significance 30 1
58 brand credibility Positive 34 1
59 social media marketing significance 40, 5, 36,49, 56 5
60 social media antecedent Significance 36 1
61 self-concept Negative 38 1
62 Surveillance significance 43 1
63 sharing information significance 43 1
64 social interaction/usage significance 12,42,4,28,43,49,59, 1
22,58,44,26
65 Attraction significance 43 1
66 customer engagement Positive 43 1
67 Advertising Positive 21,45 2
68 functional value Significance 46, 61 2
significance 61/
69 46, 61 2
social value insignificance 46
70 creation value insignificance 46 1
71 information reliability Significance 51 1
72 altruistic motivation Significance 52 1
73 egoistic motivation insignificance 52 1
74 youtube ads Positive 53 1
ambush marketing on social
75 Significance 54 1
media
76 promotions and discount Significance 55 1
77 Quality and luxury-seeking | Significance 55 1
78 fashion and trend seeking Significance 12, 28,55 3
79 Expertise insignificance 56 1
80 Likability insignificance 56 1
81 soaal-dr:::(:::oglcal Significance 57 1
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82 sense of power Significance 57
12, 42, 4, 58, 28,43, 49,

83 Significance
SM use and perception 59,22
84 brand community Significance 59
85 emotional attachement Insignificance 59
86 perceived social status Significance 61
87 personal value Significance 61

¥ Jgu>

factors affecting purchase/ buying decision

Social media and web

1 significance 21
2.0
2 | social media activities Positive 16 | 1
social media
3 significance 21,45 | 2
advertising
social media
4 significance 22 |1
characteristics
interaction and broad 12, 42, 4, 28, 43,
5 L. signifacance 8
participation 49, 59, 22
6 Entertainment significance | 22, 28, 49,51,56 | 5
7 high credibility significance | 22, 23,14,47,56 | 5
8 Positive | 12, 42, 4, 28, 43, | 11

social media usage
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49, 59, 22, 58, 44,

26
1, 7, 47, 6, 23, 28,
9 WOoM Positive 12
37,51,57,61, 26
9, 19, 28, 29, 30,
10 Trust Significance | 49, 55, 56, 57, 59, | 11
26
11 brand awareness Positive 40,59,6,15,53 | 5
social media
12 . Positive 40, 5,36,49,56 | 5
marketing

learning from forums
13 . Significance 60 1
and communities

14 rating and reviews Significance 60 | 1

learning from social

15 Significance 60 |1
ads
16 emotional support Significance 60 | 1
17 | informational support Significance 60 1
0 Jgu>

Social media: group of people uses internet based

. . | application which build on idealogical and
Social media
1 technological foundation where they connect and
marketing
share their opinion, experience, knowledge and

feelings (Kaplan & Haenlein, 1910).

5 affective the emotional attachment of the person to a group is
identity called affective identification. (Ellemers et al., 1999;
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Van Dick & Wagner, 1902).

Emotional hedonistic derived from affective motives

affective
3 and expressive value is called Affective involvement
involvement
(Park & Young, 1986).
4 altruistic Behavior of individual that benefit others is called
motivation Altruism (Oda et al. 1914)
Ambush marketing is defined as a situation in which a
nonsponsor organization deliberately attempts to
5 ambush falsely suggest an association with a sports event to
marketing obtain commercial benefits without paying the costs of
acquiring the event's official sponsorship rights
(Mazodier et al., 1912).
Emotional reaction to subjective overexposure
6 Annoyance unpleasantly to a certain media (unwanted
advertising) is called annoyance (McCoy et al., 1907)
argument Persuasive strength of argument is called Argument
quality quality (Bhattacherjee & Sanford, 1906).
Gaining behavior change is called Attitude (Smith &
9 Attitude
Swinyard, 1983)
Social media pages richness and formal feature of
11 | Attraction
brand post is called attraction(De Vries et al. 1912).
BA "is related to the strength of the resulting brand
Brand node or trace in memory, as reflected by consumers'
12
awareness ability to identify the brand under different
conditions" (Keller, 1908).
Consumer belief in reliability of information provided
13 | brand credibility

by company is called Brand credibility (Swait & Erdem,

Qg 3o (il s 038 > m (0l (3o g3 YLty O

&5\ ol 5997509 45 S pogd JW J 1T 0 [108




1907)

The value of a brand that how consumer consider the

14 | brand equity brand itself (price , market share and profit is called
brand equity (Kotler & Keller,1912)
Perception of the consumer regarding the brand is
15 | brand image
called Brand image (Keller, 1908).
brand Combination of brand image and brand awareness is
16
knowledge Brand Knowledge (Keller 1993).
Oliver (1999) defines the commitment of consumer to
17 | brand loyalty
rebuy the brand is called brand loyalty.
Psychological attachment of interacting to build brand community in
brand page
18 social media environment is called Brand page commitment (Kim et
commitment
al., 1908)
Categorization of person’s as group member is called
cognitive
19 the cognitive dimension of social identity (Dholakia et
identity
al., 1904).
cognitive Enhancing rational thinking through cognitive motives
20
involvement is called Cognitive involvement (Park & Young, 1986).
consumer The content created by internet users through social
21 |generated SM | media is called user-generated content (Kaplan and
content/ post Haenlein, 1910).
Creating a sustainable value by consumer or company
22 | creation value
is called co-creation value (See-To and Ho 1914).
credibility The ability to convince people to believe in something
23
content is called Credibility (Wathen and Burkell, 1902).
The participation and connection of the organization’s
customer
25 offers through individual. (Vivek, Beatty, and Morgan
engagement
1912).
Y- a$
w 5 ) uf
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customer

26 preconditional WOM behavior is Resonance.
resonance
egoistic Individual’s concern about the health and family is
27
motivation called Egoistic value (Prakash et al. 1919)
Emotional support mainly contributes to individuals'
29 emotional feeling of being loved and belonging. It is also
support indicative of compassion that an individual is a virtual
communication member or network (Mai et al., 2015).
The self worth assessment through a group
Evaluative
31 memebership is called the social identity evaluative
identity
aspect (Dholakia et al., 1904)
eWOM as "phrases or comments (positive or negative) launched
32 | eWOM/WOM on the Internet by potential, current, or old consumers on a
product or company (Hennig-Thurau et al.1904)."
The communicator's capability to make true claimsin a
33 | Expertise
particular area of knowledge is known as expertise.
Facebook is the plateform where people interact with
34 | Facebook each other an share ideas, experience, knowledge and
comments through social media. (Weber, 1909).
Posting comments and sharing information through a
FB comment
36 . user's network of friends is feature of Facebook
posting
(Debatin et al., 1909).
Allows individuals to share facebook profile and
37 | FBlikes
content is Facebook 'like' (Harris and Dennis, 1911).
Consumers share information and content through
39 | FBsharing
Facebook (Branckaute, 1910)
40 | feedbackloop Feedback loop social exchange theory that explore

Qg 3o (il s 038 > m (0l (3o g3 YLty O
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social exchange among people (Emerson, 1976).

11

functional value

Economic and rational assessment by people to
elaborate the quality of using products (Carlson et al.

1919).

Hedonic

HM the desire originite from using the online buying

42 | motivation/
services through SNSs.
value
Similarity of members characteristics refer to social
identity with externally of individuals is called
43 | homophily Homophily (e.g., gender, race, or age) or internal
states values, beliefs, or norms (Lazarsfeld & Robert,
1952).
information according to Wathen and Burkell (1902), the initial
44
credibility factor in the peoples' persuasion process.
information The quality of information is positively associated with
45
quality perceived information credibility (Cheung et al., 1912)
information people's thought that gaining new information will
46
usefulness enhance his/her performance (Bailey & Pearson, 1983)
The nature of informational support is practical, which
47 informational referred to giving advice, sharing knowledge,
support providing information and recommendations that can
help others in the virtual network (Hajli et al. 2015b
The acceptance of the information from others and the
informative
48 degree to search about products or brand. (Bearden et
influence
al., 1989)
Sternberg (1996) explained intimacy as feelings of
49 | Intimacy

closeness, connectedness, and bondedness.
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The receiver's tendency to get drawn to the

charm/personality of the communicator or
51 | Likability
friendliness/approachability is likability (Desarbo &
Harshman, 1985).
The average strength of relationship in network (Burt,
54 | network density
1992).
Expectation from others that influence attitude, norms
normative
55 and values is called Normative influence (Burnkrant &
influence/ belief
Cousineau, 1975).
offline external Opinion, report and other non personal information
56 consider in taking rational acceptance decision
influences
(Bhattacherjee, 1900, p. 403).
offline the influence of friends, family members, colleagues,
57 | interpersonal and experienced individuals is called offline
influences interpersonal influences (Bhattacherjee, 1900).
online C2C | online consumer interactions exchange information
58 | information regarding products between consumers through social
exchange media (Gruen et al., 1905).
. Consumers' willingness to use social media structure
online value
59 . for various products is called Online value proposition
proposition
services (Biyan, Nuruzzaman and Chowdhury, 1916).
parasocial parasocial relationships means virtual intimacies.
60
relationship (Rubin & Step, 1900),
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perceived

people's perceptions about their ability to behave in

61 | behavioral .
certain manners.
control
Perceived quality is "the customer's perception of the
perceived overall quality or superiority of a product or service
62 quality concerning its intended purpose, relative to
alternatives" (Zeithaml, 1988, p.3).
It can be described as the nature and amount of risk
64 | perceivedrisk associated with products and services when purchasing
online, perceived by consumers (Cox & Rich, 1961).
When individuals uses particular technology without
perceived
65 any problem encountered is called perceived
usefulness
usefullness (Davis and Pennington, 1989)
Thaler (1985) defined perceived value as “the
66 | perceived value | combination of transaction utility and acquisition
utility from specific social network”.
Personality type | According to Donigan, the consumer personality
67 |toward social | divided into introverted and extroverted. (Leskovec et
media al., 1906).
68 | persuasiveness | persuasiveness means when similarity influence the
behavioral intentions.
69 | Reputation Reputation means buyer believes “the honesty and
concerned of online store regarding its customers
(Doney and Cannon 1997).
Self-presentation is the identity and social
70 | self-gratification | performance to ensuer self and group respect in social

environment. (Jahn & Kunz, 1912).
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Power is the ability that influence individuals attitude,

71 | sense of power
emotion, and behavior (Jiang et al., 1918).
72 SNS effort EE is affluence through the usage of online purchase
expectancy through SNSs.
SNS
PE is level of satisfaction from service of online
73 | performance
purchases through SNSs.
expectancy
social
Weber (1945) defines social influence the behavior of
74 | influence/influe
influencing two or more peole each other’s.
ncer
social According to Rubin, Watt, and Ramelli (1912), social integration
75 refers to the transparency of personal belief and society
integration PO . . s .
communication in social media applications' merging world.
76 social Social interaction refers to the encouraging social media user to
interaction communicate with each others. (Whiting and Williams 1913).
. ._, | The online social networks is the plateforms refers to
online social
77 . online interaction and sharing reviews, comments, opinions and
networking
knowledge to decide certain way. (Heinrichs, Lim & Lim, 1911).
79 social media "An online Ad that incorporates user interactions that
advertising the consumer has to agree to display and be shared.
The resulting Ad displays these interactions along with
the user's persons (picture or name) within the Ad
content.
84 social media The facilities through which consumers interact with

each other share information, opinions, and
experiences through reviews and commets. (Heinrichs,

Lim & Lim, 1911).
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85 social network Social network theory is the groups of people in society
theory connected through social networks actors. (Krause et al., 1907).
social- According to Park (1948), social distance is the
86 | psychological measurenemet of the degree one feels subjectively
distance close to a group.
The perception of consumer regarding information
87 souree source which is trusthworthy, believable, and
credibility
competent to use. (Petty & Cacioppo, 1986).
Source similarity or homophily refers to similiarity in
88 | source similarity | terms of specific shared social characterisiticsto that
individuals are similar and different. (Rogers 1983).
Perception of social pressure to be involved in
subjective certianbehavior or not is called Subjective norm, which
89 norms is determined by normative beliefs through important
referent expectations. (Ajzen, 1991).
Tie's characterization through combination emotional
90 | Tiestrength intensity, confidence (intimacy), and time is called the
tie strenght. (Granovetter, 1983).
trust/ brand | Trust means the benevolence, integrity, ability,
91 | trust/trustworth | competence, and empathy of one individual on others
iness or from a group to another group. (Gefen 1902)
Bloch and Richins (1983) defined utilitarian value as
92 | utilitarian value | collecting information out of necessity rather that

creation through customer involvement procces.
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9y word of mouth 4! word of mouth praise s s Sod & S Ol SR (53990
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n= N
1+(Nxe)
Where as:
n_stands for Sample Size

the upper N stands for Population
the letter e denotes the Margin of Error (6.5%)
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Age
Frequenc Valid Cumulative
y Percent Percent Percent
Valid 18-25 46 25.6 25.6 25.6
years
26-35 101 56.1 56.1 81.7
36-45 33 18.3 18.3 100.0
Total 180 100.0 100.0

Quduir 9l 43U O &3 ilivgy &) (o2 (G g SIS g9 A of A 3b gRiggSyg WlgS O WY
45 o1 /.75 JGdg9 o < ‘6“55‘:’ Jodly 4> 99 4w, 135 & Wloghao ‘“53.\3} o 959999 Slg>
o> Ayl 0 (2 (S 8O N .8 (Nggyg lgP 25 G0 (2 4D gNiglg Wit Al

109 0,98 Alip) 43 ghuis & Al 9Sig9F'y9
Gender
Valid Cumulative
Frequency Percent Percent Percent
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Valid Male 135 75.0 75.0 75.0
Female 45 25.0 25.0 100.0
Total 180 100.0 100.0

Education

Cumulative

Frequency Percent Valid Percent Percent

Valid Bachelor 22 12.2 12.2 12.2
Master 91 50.6 50.6 62.8
PhD 45 25.0 25.0 87.8
Other 22 12.2 12.2 100.0
Total 180 100.0 100.0

Correlations

Organization

Leader_Memb al_Developm

ers ent
Leader_Members Pearson Correlation 1 .803"
Sig. (2-tailed) .000
N 180 180
Organizational_Develop Pearson Correlation .803™ 1
ment Sig. (2-tailed) .000
N 180 180

**_ Correlation is significant at the 0.01 level (2-tailed).
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,JS,;'J,;‘?Q“?&‘54,5aéu"a‘?:cqlgsg.oaggq,laooprValue O LI
ol S99 4o Null &3 g (55 peo ogw 3 390 799 8 Fw & et b's s

S5 Joo 4o 3 alternative
ANOVA®
Sum of
Model Squares Df Mean Square F Sig.
1 Regression 23.898 1 23.898 324.032 .000°
Residual 13.128 178 .074
Total 37.026 179

a. Dependent Variable: Organizational_Development
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b. Predictors: (Constant), Leader_Members

Model Summary

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 .803° .645 .643 .27158

a. Predictors: (Constant), Leader Members
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Coefficients®
Standardize
Unstandardized d
Coefficients Coefficients
Model B Std. Error |Beta T Sig.
1 (Constant) .785 112 7.023 .000
Leader_Memb |.725 .040 .803 18.001 |.000
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a. Dependent Variable: Organizational_Development
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EFFECT OF EMOTIONAL INTELLIGENCE ON
EMPLOYEES’ COMMITMENT IN NGOS SECTOR OF
NANGARHAR PROVINCE, AFGHANISTAN

Abstract

As the concept of emotional intelligence was an emerging topic in field of
management and has been considered as useful quality of leadership and
management. Therefore, the aim of this research study is to determine the effect
of emotional intelligence employees’ commitment in NGOs sector of Nangarhar
province, Afghanistan. The data has been collected from 193 respondents who
were selected from rest of population with a stratified random sampling
technique with adopted quesgonnaires. For determining the effect of emotional
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intelligence on employees’ commitment the statistical analysis correlation
matrix and regression analysis have been used and pointed out that; there is
strong and positive association between emotional intelligence and employees’
commitment in NGOs sector of Nangarhar province, Afghanistan. Statistically,
there is strong positive (73.6%) relationship exists among emotional intelligence
and employees’ commitment where the result is significant at 0.01 level.
Furthermore, the regression analysis has shown that the overall variation in
employees’ commitment is 54.2% caused by emotional intelligence while
according to variables and sample size of study, the variation in employees’
commitment is 53.9% caused by emotional intelligence and the remaining
46.1% 1s considering the effect of other factors on employees’ commitment in
NGOs of Nangarhar province. Besides, the F calculated value of ANOVA table
has been greater than F tabulated that reflects the good fitness of model while
the model is significant at 0.01 level. Conclusively, emotional intelligence is
known as one of key indicator for employees’ commitment in NGOs sector of
Nangarhar province, and its being recommended to NGO sector to keep higher
concentration on emotional intelligence for better employees’ commitment.

Keywords: Emotional Intelligence, Employees’ Commitment, NGOs of
Nangarhar.

Farhad Shinwari
Faculty of Social Science- Journalism Department,

Vision and benefits Investigative Journalism to Publics, Media,
Journalists, and Government
Abstract

For writing a report, ti’s very important to an issue which is valuable and
belongs to the high level people of the society. The role of investigative report
Is to explore the basic challenge of the society such as, cruelty, corruption,
injustice, and etc. the work of investigative journalism is cause to bring change
in the policy of an administration, corrupt governments make change on their
laws and contracts, and even it cause the dismissal of corrupt authorities. It
helps to increase the trust of media, selling of newspaper, and remove the
negative believes in the society.
The goal of investigative journalism is to get into the debt of an issue and take a
look deeply to different aspects. In such reports, journalists try to recognize
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different aspects based on collected documents, academic researches, and
professional views.
Benefits of Investigative Journalism

1.

Publics: investigative journalism has direct and indirect effects on daily
affaires of the society as well as it has positive or negative effects on social
life. investigative journalist try to figure out those subject, which are hidden
but bond with the social life such as, exploring of low or high quality of
using supplies causes and responsible for political, social, and economic
crisis.

Journalists: when a journalist works in investigative branch of journalism,
the most important things to do are to build his/her own personality, bring
unbelievable changes on his/her personality, and always search for truth. He
can remove doubts and fears and will have unique view about the world.
He/She can escape an innocence from a cruel, will not feel blame in front of
people and finally will be safe of heart and mind torture.

Government: investigative journalism is not only effective for publics and medias but
also, the survival, infiltration, setting, and acceleration of affairs a government. It
empowers three basis (executive, legislation, and judicial) of a government. It makes the
relevant branch’s task easy and offers the pride of immediate decisions and
reactions.

KeyWords: Investigative Journalism, Journalism, Investigation, Subject, Report, Benefits.

Syed Sajjad Ali Shah
Faculty of Economics (BBA),

Addressing the Social and Economic Consequences of
COVID-19 Pandemic in

South Asian Economies

Abstract

The recent COVID-19 pandemic spread around the globe and presented serious
challenges to the lives and livelihoods of the people around the world. The
global economy has begun to experience significant disruptions and is on the
verge of a severe recession and an unparalleled economic catastrophe. The
objective of this review |559,ag§1§ess the impact of COVID-19 on major
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macroeconomic indicators in selected South Asian countries. According to the
result, the COVID-19- induced lockdown which has severely hampered
economic activity and the cyclical flow of major macroeconomic indicators.
The GDP growth rate of all South Asian countries have been shrink compared
to pre-pandemic growth rate. Further, the current account balance and
unemployment level also effected badly by the COVID-19 pandemic in selected
South Asian countries. As a result, the economic and social repercussions of the
COVID-19 epidemic in South Asia are expected to be considerable and long-
lasting.

Keywords: COVID-19, Social and Economic Impact, South Asian

Economies.

Nasratullah Obaid
Faculty of Economics- Department of Management Sciences

Impact of Strategic Planning on Organizational Performance in private Higher

Educations and Institutions in Nangarhar, Afghanistan

Abstract

The fact that both scholars and practitioners believe that changes are occurring,

whether outside or inside, means organizations must adopt changes, otherwise

they will not survive and grow. To adopt changes, organizations must have

strategic planning. It helps in adopting changes and its needs for backbone in

today’s changing world. The main aim of the study was to determine the impact

of strategic planning on organizatiopal performance in private universities and
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higher education institutions working in Nangarhar, Afghanistan. Data was
obtained from university chancellors, vice chancellors, and provosts. Faculty
Deans, Faculty Deputies, and Lecturers the Z score formula used 172
questionnaires given to the respondents. SPSS was used and the OLS method
with its relevant assumptions were checked. Dimensions for strategic planning
were mission and vision statements, SWOT analysis, cooperation agreements, R
& D, and the existence of a data base. Whereas dimensions for organizational
performance included inclination to cooperation, experience exchange, reward
of good work, market share, growth, profit, and innovations and sought to know
whether formal and informal education exist regarding these dimensions,
researcher used adopted questions to gain the answers for each dimension, and
the questions were used collectively to give the meaning of each variable. The
result of the study finally revealed that strategic planning has a strong positive
Impact on organizational performance.

Keywords:  Strategic Planning; Private Universities and Institutions;
Organizational Performance; Nangahar; Afghanistan
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Saidal Khan
Faculty of Economics (BBA),

Impact of social media on consumer buying behavior

Abstract

The study reviews 60 empirical articles about the impact of social media and
consumer purchase behavior from 2010 to 2021. This research would be one
of the first studies that examine social media's effect on consumer purchase
intention. These reviews identify various factors facilitating consumer
purchase decisions and providing explanations for using social media to
purchase goods and services. All the elements are unique and situational in
nature and emerge as two significant determinants that affect the consumer
buying behavior; these papers inform about the prominent forecasters of
factors determining the consumer purchase decision. These papers will help
practitioners and policymakers articulate and apply strategies to inspire
people to use social media for making purchase decisions.

Key Words: social media, consumer purchase behavior, consumer buying
behavior and purchase intention.
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Amanullah Sherzai
Faculty of Economics (BBA)

The Effects of Leader Members on Organization Development: A
case of private sector universities of Nangarhar

Abstract

This study article examine the effects of leader members on Organizational
Development in Private sector Universities in eastern zone, Nangarhar,
Afghanistan. For conducting the very research 200 sample was selected in
Nangarhar, Private Universities. The data for this research the data was
collected on questionnaire method as the instrument regarding the Leader
Members (in-group and Out-group) on the organizational development. The
data was analyzed using the SPSS software. To analyze the descriptive statistics
and find the mean, standard deviation, frequency, percentage and inferential
statistics, finding the t-test to answer the hypothesis of the study

Keywords: Leader Members, in-group, out-group, eastern zone Nangarhar.
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